Fruit growing has achieved advances through the use of new technologies generated by research. In Brazil, it is one of the most prominent sectors in agribusiness, achieving significant results and generating business opportunities. In this way, the fruit market has grown considerably in the last decades, both in quantity and in quality. Allied to this, the changes in consumer behavior regarding food consumption have been responsible for the increase of the fruit market. The objective of this work was to know the evolution of the fruit trade in the city of Lavras, state of Minas Gerais, Brazil, in relation to the quantity sold, monetary value, losses in the gondolas of retail establishments and per capita consumption of the population of this city.
labor force from the country.
The fruit market has grown considerably in the last decades, both in quantity and in quality. This was possible because of advances in research and development in the industry. In four decades, Brazil has passed from importer to exporter of some temperate fruits, such as apple. In the 1970s, the national production of this fruit represented only 10% of domestic consumption. Today, there are more than 36,000 hectares producing high quality apples, enough to meet the domestic market and even for export [3] [4] .
The changes in consumer behavior, with regard to food consumption, have been responsible for the increase in the fruit market [5] . 
Methodology
This research was carried out in three stages in the city of Lavras, MG, Brazil, the first one in the months of August to January of 2004/2005; the second in the months of August to January 2011/2012, and the third in the months of August to January 2016/2017, in the various supermarket chains, sweatshops and free markets.
The data collection was performed monthly, through a spreadsheet with questions about quantity marketed, total value of consumer prices and percentage of losses in gondolas. The data collected were tabulated and analyzed monthly.
The sampling of the number of establishments interviewed was carried out according to the criteria of Cochran [7] , in which locality with more than fifty commercial establishments of fruit the sample is of 10%, of ten to forty of 20% and with less than ten of 100%. For this research carried out in the city of Lavras, Minas Gerais, Brazil, the sample was 100% of the four networks of supermarket establishments and ten retail establishments. study conducted by Andrade et al. [8] . In Lavras, although per capita consumption is above the national average, it is still below that in Italy and Spain [3] . This fact can be explained by the increase in the supply of fruit in the retail market, as a consequence of the increase in the demand for the population, due to the behavioral changes of the population that started to look for healthier foods, together with an improvement of the purchasing power of the society in general, as well as the improvement of the supply and distribution of these products by the retail network with assiduity and punctuality.
The losses of the fruits in the supermarket shelves and bakeries went from 7.8% [3] , in the first stage, to 4.6% in the third stage, as reported by those responsible for the hortifrúti section of the establishments surveyed. There was a J. C. Table 2 shows the data of the main fruits commercialized in the city of Lavras, MG, in the third stage of this research, from August 2016 to January 2017. The banana was the most commercialized fruit, with a monthly average of 139.42 t, of which the cultivar Prata contributes with 102.29 t, the "Nanica", with 37.13 t.
The second most traded fruit was the "Pêra" orange, with a monthly average of 108.68 t, followed by the national apple, with 49.24 t, and papaya with 39.65 t, with 20.70 t of papaya "Formosa", and 18.95 t of the "Amazonas" papaya. In
December 2016, the "Rosada" grape was the 5th placed with 37.74 t and in January 2017 this position was occupied by the "Palmer" mango, with 35.72 t.
In the three steps studied, it is verified that the month of December was the month of greatest fruit supply in the city of Lavras. It can be said that this event is due to the greater supply of fruit, accompanied by the greater demand for the population, a factor motivated by the Christmas festivities and also by the increase of income, with the receipt of the 13 th salary.
As for the increase in the volume of fruit traded, it can be said that it is a consequence of the increase of productivity and quality, as well as the constant supply of these products during all months of the year. This offer, in turn, is provided by the technological development coming from the results of continuous scientific research, which has made possible the advancement of fruit growing in the various geographic regions of Brazil.
Conclusions
The commercialization, consumption and supply of fruit with quality, attendance and punctuality in Lavras have increased.
Losses in facilities have decreased as a result of more efficient distribution logistics.
Technological development has provided better quality fruit during all months of the year, favoring increased consumption, which has also been driven by the change in consumer habits.
